
Walmart de México y Centroamérica

Natural capital 
policy
At Walmart de México y Centroamérica, 
we are aware of the responsibility 
that comes with the size of our 
company, but we also recognize the 
opportunities that this gives us to 
make a positive impact.

Our goal is to become a Regenerative Company by 
2040, putting nature and humanity at the center of our 
business practices. We strive to leave a positive socio-
economic and environmental footprint, contributing 
to restoring the health and well-being of people, 
communities, and the planet.

Sustainability is a fundamental pillar of our strategy. 
One of the three priorities of our sustainability strategy 
is to help protect, conserve, restore and regenerate 
Natural Capital through sustainable sourcing of 
products and raw materials.

Our commitment to regeneration
At Walmart de México y Centroamérica, we are 
committed to our global ambition to become a 
Regenerative Company. Being a regenerative company 
involves restoring, renewing, and replenishing, as well 
as conserving. In addition, we strive to decarbonize our 
operations and eliminate waste throughout the product 
chain. We promote the adoption of regenerative 
practices in agriculture, forest management, and 
fisheries, while seeking prosperity and equity for our 
customers, partners, associates, and all people involved 
in our supply chains.

Our vision is to drive the transformation of product 
supply chains to be regenerative. That’s why, we are 
committed  to the global goal set by Walmart Inc.  to 
help more sustainably manage, protect and/or restore 
at least 50 million acres of land and 1 million square 
miles of ocean by 2030, focusing on ecosystems that 
are sources of food and other consumer products.

Objective
Establish the principles and guidelines that should 
govern Walmart’s operations, offices and supply chain 
in Mexico and Central America to protect, conserve, 
restore and regenerate Natural Capital.

Last updated: February 2025

Scope
This policy is applicable to all Walmart operations and 
supply chain in Mexico and Central America, covering 
the 6 countries where we operate, which include 
Mexico, Costa Rica, Nicaragua, Guatemala, Honduras, 
and El Salvador. This policy extends to all associates, 
members of the Board of Directors of Walmart and 
its subsidiaries, as well as suppliers, including service 
providers and other business partners.

Sustainable products posture
Walmart de México y Centroamérica is committed to 
providing high-quality, affordable products under Our 
Brands. 

Through initiatives that promote transparency and 
build trust, we collaborate with suppliers, NGOs, and 
partners throughout the supply chain to improve the 
sustainability of the products we offer and reduce their 
environmental impact at the stages of the life cycle 
where it is most significant.
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Commitment to biodiversity
Biodiversity is essential to sustain life on the planet, 
but its increasing deterioration affects both nature 
and people. The loss of biodiversity implies the 
disappearance of species and the degradation of 
ecosystems, endangering the natural resources we 
need to survive. This has a negative impact on the 
economy, food security and quality of life. Therefore, it 
is crucial to change the way we relate to biodiversity to 
prevent, stop and reverse this situation.

At Walmart de México y Centroamérica, we put nature 
and humanity at the center of our business practices. 
One of our top priorities is to protect and restore nature, 
as we understand its importance for the stability of 
ecosystems, the conservation of biodiversity and our 
collective well-being.

Restoring biodiversity brings numerous benefits for 
people and the planet, including improved ecosystem 
services, increased carbon sequestration, improved 
habitats, and protected biodiversity.

We addrethe protection, restoration, and regeneration 
of biodiversity on three fronts:

1. Management in the construction and operation of units
Walmart de México y Centroamérica is committed to mitigating 
the negative impacts on biodiversity that may arise from the 
construction and operation of new business units. To achieve 
this, we have implemented policies, procedures and contractual 
clauses that promote the protection of biodiversity and the 
sustainable use of natural resources at all stages, from the 
acquisition of land to the construction and operation of the stores, 
complying with all laws and regulations applicable to our activities.

Among the actions we apply, the following stand out:

•	 Before proceeding with the purchase or lease of land, we carry 
out a preliminary environmental analysis. This analysis aims 
to identify the presence of protected flora and fauna, delicate 
ecosystems such as mangroves and wetlands, any signs of 
soil contamination or other environmental liabilities, and the 
existence of bodies of water. Through these analyses, we can 
assess the feasibility of the project and determine the necessary 
mitigation and compensation measures.

•	 We design our projects complying with environmental 
standards in terms of waste management, wastewater 
treatment, emissions into the atmosphere, storage of hazardous 
substances, green areas, permeable areas, use of renewable 
energy and management of flora and fauna.

•	 We implement environmental compensation and mitigation 
measures during the construction phase, which include proper 
waste management, rescue of flora and fauna, control of 
emissions into the atmosphere, noise control and any other 
measure required by the environmental authorities.

•	 We establish a joint responsibility with third parties, including 
contractual clauses and selection criteria for contractors and 
suppliers, to guarantee the supply of materials from authorized 
sources, the proper management of waste in accordance 
with current regulations, the treatment of wastewater and 
compliance with their environmental responsibility.

2. In our supply chain
Our mission is to preserve nature and biodiversity 
through the sustainable sourcing of products and raw 
materials used in Our Brands products. This includes 
palm oil, paper, pulp, timber, soy, beef, seafood, and 
canned tuna.

3. Strategic Alliances
Walmart de México y Centroamérica is committed to 
collaborating with various sectors of society to develop 
innovative initiatives to protect our planet’s biodiversity. 
To this end, we seek to establish strategic alliances with 
business partners, NGOs, suppliers, and communities 
in the areas where we operate, to maximize positive 
impacts on biodiversity. We will work together to 
identify priority areas and ecosystems, considering the 
impact of our operations and products, as well as the 
main risks affecting biodiversity in each area.
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Sustainable agriculture
Regeneration is a concept that encompasses 
restoration, renovation, and replenishment, as well as 
resource conservation. In the context of agriculture, 
adopting regenerative practices means improving soil 
health and protecting nature, which in turn promotes 
better economic and environmental outcomes. This 
approach also contributes to the prosperity and 
fairness of our customers, associates, and everyone 
involved in our supply chain.

Agriculture, as a significant source of employment 
and income, provides society with a diversity of food, 
consolidating the food security of communities. 
However, it is also one of the major industries emitting 
greenhouse gases, contributing to global warming. 
In addition, its environmental impacts include the 
expansion of agricultural frontiers, deforestation, soil 
degradation, excessive water use, the use of chemical 
fertilizers, and the generation of waste.

At Walmart de México y Centroamérica, we recognize 
the importance of fostering resilient, sustainable, 
and responsible agricultural production systems that 
favor environmental, economic, and social balance. 
Through collaborative programs with growers, we strive 
to promote sustainable and regenerative agriculture 
practices in our supply chain.

We are committed to providing producers with tools 
that foster resilience and sustainability in agricultural 
chains. With the support of the Walmart Foundation 
of Mexico, we have implemented the “Small Farmers” 
program. This initiative allocates monetary resources 
to train agribusinesses, expanding their productive, 
commercial and operational capacities, and facilitating 
their access to formal sales channels.

Zero deforestation
Walmart de México y Centroamérica recognizes 
the invaluable role that forests play for our society, 
environmental balance and, of course, our company. 
These ecosystems bring a multitude of benefits to 
people and the planet. They are home to diverse 
communities, provide clean air, water, food, medicine, 
are home to a large number of species and are one of 
the most effective natural defenses against climate 
change, due to their ability to capture greenhouse 
gases and prevent their accumulation in the 
atmosphere.

In the face of the growth of the world’s population, we 
consider it imperative to implement changes in the 
sourcing and production of our products to continue 
to meet the needs and expectations of our customers 
and partners, as well as to contribute to the sustainable 
preservation of forests as a vital resource.

Our goal is to provide increasingly sustainable products, 
in an effort to protect forests and biodiversity, while 
working to reduce our carbon footprint. At Walmart de 
México y Centroamérica, we strive to source products 
that are free of deforestation and conversion, and to 
that end, we have developed this policy that articulates 
our expectations with our suppliers and supports our 
aspiration. Below are the priority raw materials and 
regions targeted by this policy:

•	 Palm oil, pulp, paper, and timber from any region that 
you sell directly to Walmart for use as an ingredient or 
raw material in Our Brands products. 

•	 Palm oil from any region, intended for use in national 
brands products sold at Walmart.

•	 Beef sourced from priority regions, such as the 
Amazon and the Cerrado in Brazil and the Gran Chaco 
in Argentina and Paraguay that they sell directly or 
indirectly to Walmart as an ingredient in Our Brands 
products. 

•	 Soy from the priority regions of the Amazon and the 
Cerrado in Brazil and the Gran Chaco in Argentina and 
Paraguay that sell directly or indirectly to Walmart in 
Our Brands products. 

We also encourage the commitment of national brand 
suppliers, marketplace sellers, and other stakeholders 
to responsible sourcing, supporting practices that 
eradicate deforestation and conversion risks in the 
supply chain, as well as promoting transparency in their 
progress. 

Walmart reserves the right to conduct audits or 
inspections of applicable suppliers at any time to verify 
their compliance with the Forests Policy.

Many of the products we sell contain ingredients from 
forests and are related to ecosystems such as mixed 
vegetation grasslands. These ecosystems provide 
numerous benefits, including environmental services 
such as water regulation and climate systems (clean air, 
carbon storage, and precipitation regulation), which are 
essential for agriculture and natural disaster mitigation. 
According to the World Economic Forum and the 
Food and Agriculture Organization of the United 
Nations (FAO), the expansion of agriculture and forest 
management are the main causes of deforestation and 
conversion.
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General Expectations for Suppliers
The expectation is that Applicable Suppliers will 
implement the following sustainable sourcing practices 
for our priority commodities, both for finished products 
and for raw materials or ingredients, with the goal of 
achieving Free Deforestation and Free Conversion 
(DCF):

•	 Commitment to achieve DCF sourcing.

•	 Set a deadline no later than December 31, 2020, to 
measure and report progress toward earning DCF.

•	 Use the definitions and guidelines of the 
Accountability Framework initiative (“AFI”) to 
support Free Deforestation and Free Conversion 
implementation efforts, such as:

-	 Comply with all relevant laws and regulations to 
ensure the absence of illegal cultivation or human 
rights violations.

-	 Protect forests and natural ecosystems.

-	 Encourage regenerative agroforestry practices.

-	 Respect the rights of local communities and 
indigenous peoples.

•	 Certify or verify Free Deforestation and Free 
Conversion sourcing: Walmart recognizes the 
importance of both certifications and supply chain 
verification as a primary tool for credibility and 
effective implementation of Free Deforestation 
and Free Conversion sourcing. Certifications can 
improve the sustainability of agriculture and forest 
production systems, broadly supporting society, 
the environment and generating economic benefits. 
Supply chain verification, using credible geospatial 
monitoring, independent validation, and transparent 
reporting, can also be an effective tool for delivering 

sourcing with DCF and helping advance sustainability 
outcomes. For purposes of this policy, Walmart 
encourages its Applicable Suppliers to continue the 
certification and verification practices described 
below in order of priority: 

-	 Prioritize the use of credible certifications with 
traceability and chain-of-custody models that 
can effectively deliver verified DCF origin, where 
possible.

-	 When certification is available but cannot yet 
provide sufficient traceability of DCF origin, a 
hybrid approach combining certification and 
verification can be used.

-	 When certification is not available, verify DCF 
origin, and promote sustainable agriculture and 
forestry practices within the value chain that 
complement DCF criteria.

•	 Report progress to Walmart through Project Gigaton 
or Sustainability surveys that help collectively 
demonstrate progress toward Free Deforestation and 
Free Conversion sourcing of priority commodities 
and priority regions. 

Palm Oil 
The raw material known as palm oil is used in a wide 
range of products, ranging from food and hygiene 
products to detergents and biofuels, among others. 
However, due to the high demand for this oil, there has 
been an increase in deforestation, which in turn causes 
the release of an increased amount of greenhouse 
gases into the atmosphere. Therefore, it is vitally 
important to address in a coordinated and collaborative 
manner the challenges that arise due to the high 
demand and production of this product.

Our Commitment to Palm Oil

100% of palm oil in Our Brands products sourced with 
no deforestation or conversion by 2025.

This includes all forms of palm oil, including crude 
palm oil, refined palm oil, palm kernel oil, fractions and 
derivatives. This also includes palm oil from any region 
of the world. 
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Walmart’s expectation for Our Brands’ products for 
palm oil:

1.Develop and implement a Free Deforestation and 
Conversion (DCF) sourcing plan for palm oil, including:
•	 Publish a Free Deforestation and Conversion 

commitment that meets general expectations, 
setting time-bound milestones within a set time 
frame. We encourage our suppliers to consult the 
Accountability Framework initiative (AFi) for guidance 
on how to establish a Free Deforestation and 
Conversion Policy and implement a plan;

•	 Register DCF’s commitments on Walmart’s Project 
Gigaton portal, within the Nature pillar; and 

•	 Procure palm oil from suppliers that meet 
deforestation-free and conversion standards by:

-	 The principles and criteria of the Palm Oil 
Roundtable (RSPO) with the segregated or 
identity-preserved certification of the chain of 
custody model; or

-	 The principles and criteria of the Palm Oil 
Roundtable (RSPO) for the mass balance 
model with Free Deforestation and Conversion 
verification.

2.Transparency of progress, including:
•	 Report progress towards sustainable sourcing 

of palm oil for Our Brands’ products during the 
reporting season in the Sustainability survey, 
including:

-	 Total volume of palm oil for Our Brands products;

-	 Percentage of the volume of palm oil certified by 
the RSPO for segregated or more in the chain of 
custody; and 

-	 Percentage of palm oil volume certified by 
RSPO Mass Balance and verified as coming from 
sources that were not deforested or cleared after 
31 December 2020 (or earlier, as specified by 
established protocols).

•	 Maintain and make available upon request 
comprehensive records on the volumes and origins 
of palm oil procurement, including the location of 
concessions and mills, risk assessments, certification 
documentation, verification methods for DCF, and 
other relevant information, as appropriate; and 

•	 Comply with Walmart’s requests to conduct 
independent validations of procurement, reporting, 
and assertions with third parties, as necessary.

To help accelerate progress across the industry, 
Walmart is also encouraging all national brand suppliers 
to source palm oil in accordance with the principles and 
criteria of the RSPO Mass Balance (or higher) chain of 
custody model.

Beef
Beef is a nutrient-dense, high-protein food that is 
connected to the culture of communities around the 
world. It also provides livelihoods for many small-scale 
producers. However, unsustainable cattle ranching 
practices have been associated with deforestation 
and the conversion of natural ecosystems, especially 
in South America. Experts suggest that this can have 
environmental and social impacts, such as habitat 
loss, degradation of ecosystem services that regulate 
temperature and precipitation, greenhouse gas 
emissions that exacerbate climate change, conflicts 
over land and resources, as well as air pollution from 
burning.
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Our Commitment to DCF Beef

We aspire to source 100% of beef (fresh, chilled, frozen, 
and processed corned beef products) for Our Brands 
and national brand products originating from Priority 
Regions as deforestation-free and conversion-free 
(DCF) by 2025.  

Walmart’s expectation for Our Brands’ beef products 
and national brands from the Priority Regions are:

1. Develop and im plement a plan to source fresh, 
frozen, and processed DCF meat, including the 
following:
•	 Publish a DCF commitment with time-bound 

milestones for obtaining DCF meat. We also 
encourage providers to follow the Beef on Track 
protocol for the implementation of DCF sourcing in 
the Amazon in Brazil and other priority regions, as 
appropriate.

•	 Register DCF commitments on Walmart’s Project 
Gigaton portal under the Nature Pillar.

•	 Use credible geospatial traceability, monitoring, 
and verification to demonstrate DCF procurement, 
including both direct and indirect supply properties.

2. Transparently report on progress, including the 
following:
•	 Report on progress in sourcing DCF meat during 

Walmart’s sustainability reporting season, including:

-	 The total volumes of fresh, chilled, frozen, and 
processed beef obtained for Walmart’s private 
label and national brand products in the specified 
priority regions.

-	 The percentage of volumes that are verified as 
originating from sources that were not deforested 
or cleared after December 31, 2020 (or earlier, as 
specified by established protocols).

•	 Maintain and make available, upon request, 
comprehensive records on meat sourcing volumes 
and origins, including direct and indirect supply 
farms, slaughterhouse locations, risk assessments, 
DCF verification methods, and other relevant 
information, as appropriate.

•	 Comply with Walmart’s requests to conduct 
independent validations of procurement, reporting, 
and claims with third parties, as necessary.

Soy
Soy is a protein-rich crop that is present in many foods 
and consumer products. It is also a key component in 
feeding aquaculture, poultry, and livestock. Soy is a 
highly productive and versatile crop that contributes 
to the livelihoods and socio-economic benefits of rural 
communities. However, unsustainable soy production 
practices have been associated with deforestation 
and conversion of natural ecosystems, especially in 
South America. Experts suggest that this can lead 
to environmental and social impacts, such as habitat 
loss, degradation of ecosystem services that regulate 
temperature and precipitation, greenhouse gas 
emissions that exacerbate climate change, conflicts 
over land and resources, as well as air pollution from 
burning.
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Our Commitment to DCF Soy

We aspire to have Our Brands products containing 
soy originating from Priority Regions source as 
deforestation-free and conversion-free (DCF) by 2025.

Walmart’s expectation for Our Brands’ products with 
soy or used in animal feed and coming from priority 
regions are:

1.Develop and implement a plan to source DCF soy, 
including:
•	 Publish a Free Deforestation and Conversion (DCF) 

commitment with milestones in set times to obtain 
verified or certified soy. We encourage providers to 
consult the Accountability Framework (AFi) initiative 
for guidance on how to establish a credible DCF 
policy and implementation plan.

•	 Register DCF commitments on Walmart’s Project 
Gigaton portal under the Pillar of Nature; and

•	 Get DCF soy by following:

-	 The principles and criteria of the Roundtable on 
Responsible Soy (RTRS), the ProTerra standard or 
the Cefetra Certified Responsible Soy standard, 
with a segregated chain of custody model (or 
higher) for the procurement of DCF soy; or

-	 The principles and criteria of the Roundtable on 
Responsible Soy (RTRS), the ProTerra standard or 
the Cefetra Certified Responsible Soy standard, 
with a mass balance and DCF verification model.

-	 DCF supply chain verification with independent 
validation.

2. Transparently report progress, including:
•	 Report on progress in sourcing DCF soy during 

Walmart’s sustainability reporting season, including:

-	 Total volume of soy obtained for Our Brands 
products from priority regions;

-	 Percentage of certified volume from certifications 
that use chain-of-custody models that can credibly 
deliver DCF soy; and

-	 Percentage of volumes verified as coming from 
sources that were not deforested or cleared after 
December 31, 2020 (or earlier, as specified by 
established protocols);

•	 Maintain and make available, upon request, 
complete records of soybean sourcing volumes 
and origins, including direct farm, cooperative, and 
intermediary locations, silo and aggregation sites, 
risk assessments, certification documentation, DCF 
verification methods, and other relevant information, 
as appropriate; and

•	 Comply with Walmart’s requests to conduct 
independent procurement validations, reporting, and 
claims with third parties, as required.
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Pulp, Paper & Timber
Pulp, paper, and timber are important forest products 
for a variety of household and consumer items. 
Forestry is also an important economic resource for 
many rural communities around the world. However, 
unsustainable forestry practices have been associated 
with deforestation and conversion. Experts suggest 
that this can lead to environmental and social impacts, 
such as the loss of rare, endangered and ancient trees, 
as well as habitat loss, soil erosion and sedimentation 
of waterways, degradation of ecosystem services, 
greenhouse gas emissions that exacerbate climate 
change,  as well as social conflicts over land and 
resources.

Our Commitment to Pulp, Paper & Timber

100% of Our Brands products made of pulp, paper, and 
timber sourced deforestation-free and conversion-free 
by 2025.

This includes hardtimber and softtimber logs, lumber, 
furniture, pulp and paper, plytimber, particle board, as 
well as oriented chipboard (OSB), medium and high-
density fiberboard (MDF and HDF), and other processed 
timber products. This applies to all pulp, paper and 
timber obtained from any region of the world.

Walmart’s expectations for Our Brands suppliers for 
DCF pulp, paper and lumber: 

1. Develop and implement a plan for obtaining DCF 
pulp, paper, and timber, including the following:
•	 Publish a Free Deforestation and Conversion 

commitment with time-bound milestones for 
obtaining DCF pulp, paper, and timber products. We 
encourage suppliers to consult the Accountability 
Framework (“AFi”) initiative for guidance on how to 
establish a credible DCF policy and implementation 
plan;

•	 Register DCF commitments on Walmart’s Project 
Gigaton portal under the Pillar of Nature; and

•	 Obtain pulp, paper, and timber as follows and as 
specified in order of preference below:

-	 Use recycled content whenever possible;

-	 Obtain products certified by the Forest 
Stewardship Council (“FSC”) whenever possible;

-	 When FSC-certified products are not available 
at the required price, quantity, or specifications, 
obtain products certified by the Sustainable 
Forestry Initiative (SFI) or the Program for the 
Recognition of Forest Certification Schemes 
(PEFC). In the case of SFI, Walmart prefers 
that suppliers source material under the SFI 
Forest Management Standard but will accept 
other forms of SFI certification. For all SFI and 
PEFC procurements, we require suppliers to 
conduct additional due diligence to verify DCF 
procurement;

-	 When PEFC or SFI certified products are not 
available at the necessary price, quantity, or 
specifications, source products using DCF 
verification methods to ensure that the products 
do not come from deforested areas after 
December 31, 2020.

2. Transparently report on progress, including the 
following:
•	 Report on progress in sourcing DCF pulp, paper, and 

lumber during Walmart’s sustainability reporting 
season, including:

-	 Total volumes of pulp, paper and timber obtained 
for Our Brands products.

-	 Percentage of recycled material;

-	 Percentage of FSC-certified material (specify FSC 
standard);

-	 Percentage of material certified by SFI and/or PEFC 
(specify SFI and/or PEFC standard); and

-	 Percentage of material verified as DCF.

•	 Maintain and make available, upon request, complete 
records on pulp, paper, and lumber volumes and 
sources, including concession and mill locations, 
risk assessments, certification documentation, 
verification methods for DCF, and other relevant 
information, as appropriate.

•	 Comply with Walmart’s requests to perform 
independent third-party procurement validations, 
reports, and assertions as necessary.
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Fish, seafood and 
canned tuna
Fresh and frozen fish and 
seafood
Walmart de México y Centroamérica 
recognizes the importance of 
conserving, restoring, and protecting 
marine fauna and associated 
ecosystems to fulfill its commitment 
to promote the conservation of 
nature and biodiversity, through 
sustainable sourcing that allows us to 
offer affordable products in a way that 
helps preserve the planet by obtaining 
marine products in a more sustainable 
way.
We recognize that seafood is an important source of 
protein in our customers’ diets. Also, a source of income 
for many people around the world. In the last fifty 
years, the demand for seafood has increased fivefold. 
An estimated 75 percent of the world’s fisheries are at 
or beyond sustainable limits. Meanwhile, an estimated 
one billion people rely on fish as their main source of 
protein, while another two hundred million rely on the 
industry as their main source of income.

Walmart de México y Centroamérica is committed 
to working with its suppliers and business partners 
throughout the supply chain to improve the 
sustainability of the seafood it sells, meeting the needs 
of its customers and offering quality products at low 
prices every day.

We work with our suppliers, and other external 
stakeholders, to reduce overfishing, eliminate bycatch, 
encourage ocean protection and restoration, and 
accelerate the implementation of more sustainable 
fishing practices.

We aspire and advocate among our suppliers to supply 
more sustainable, affordable, safe, and healthy seafood, 
while keeping our promise of low prices that customers 
expect.

We recognize that seafood is an important source 
of protein, nutrition, and income for many people. 
Therefore, we are committed to finding safe, affordable, 
and sustainable seafood for our customers that does 
not negatively impact global communities or the 
environment. Our goal is to build transparency and 
continuous improvement in the seafood supply chain 
so that we can build trust and serve our customers now 
and in the future.

In addition, we care about the people involved in our 
supply chain and the seafood industry as a whole, 
and we care about the hiring and ethical treatment of 
workers. 

While this is a complex landscape, we are actively 
involved in bringing together numerous stakeholders, 
NGOs, and other private sector companies to help find 
comprehensive solutions.

Our Commitment to Fish and Seafood
We aim to source products from fisheries that meet the 
following requirements:

•	 Certified by third parties as sustainable through the 
use of the Marine Stewardship Council (MSC) or Best 
Aquaculture Practices (BAP) with a minimum of 2-star 
certification, Aquaculture Stewardship Council (ASC), 
or equivalent certifications, or certified by a program 
that follows FAO guidelines and is recognized by the 

Global Initiative for Sustainable Fisheries (GSSI) as 
such. In terms of our aquaculture product offering, 
we expect suppliers to ensure sustainable production 
and sourcing throughout the supply chain, including 
the final processing plant, farms, fish farms and feed 
mills.

Or

•	 Actively working towards certification or on a 
Fishery Improvement Project (FIP) or an Aquaculture 
Improvement Project (AIP) that has definite and 
ambitious goals, measurable metrics, and time-
bound milestones.

Canned tuna for Mexico
Based on price, availability, quality, customer demand, 
and regulatory environments unique to our global retail 
markets, they will encourage all canned tuna suppliers 
to source their products from fisheries that comply 
with:

•	 Certifications by third parties such as MSC or certified 
by a program that follows FAO guidelines and is 
recognized by the Global Initiative for Sustainable 
Fisheries (GSSI) as such. Walmart will also source 
products from suppliers that use better-managed 
fishing practices validated through chain of custody 
(e.g., line and hook, purse seine catches).

Or

•	 Actively working towards certification or on a Fishery 
Improvement Project (FIP) that has definitive, 
ambitious goals, measurable metrics, and time-
bound milestones.
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Water
At Walmart de México y Centroamérica, 
we recognize the importance of 
water as an invaluable and limited 
resource. As part of our commitment 
to sustainability and environmental 
responsibility, we have established 
the following General Water Policy to 
guide our operations and contribute 
positively to its care.
With the support of the Water Footprint team, periodic 
assessments will be carried out at all our facilities and 
operations to identify opportunities to improve water 
efficiency. Concrete measures will be implemented to 
reduce water consumption and limit our withdrawals, 
including the installation of technologies and practices 
that encourage efficient water use in all aspects of our 
operations.

We will promote an organizational culture that values 
and promotes the efficient use of water at all levels 
of the company. This will include conducting regular 
trainings on water conservation practices and raising 
awareness of the importance of this resource among all 
partners.

We are committed to improving the quality of the 
wastewater generated by our activities. To achieve this, 
we will adopt responsible environmental management 
practices and implement appropriate treatment 
systems, such as the use of Wastewater Treatment 
Plants in most units where their placement is feasible. 
In addition, we will set concrete goals for the reuse of 
treated water and encourage further reuse through the 
installation of treated water reuse systems.

We will set specific, measurable targets to reduce 
our water withdrawals, in order to minimize our 
environmental impact and conserve this vital resource.

This Policy will be reviewed periodically to ensure its 
continued effectiveness and relevance, and we are 
committed to complying with legal and regulatory 
requirements related to the use of potable water and 
wastewater discharge.
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