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*Apparel is included in General Merchandise while Health & Wellness (previously included in GM) will be reported separately. 

























•

•

•

•

•









•

•

•

•

•

•





•

•

•

•

•

•

•






















	Diapositiva 1
	Diapositiva 2
	Diapositiva 3: 2Q25 Performance
	Diapositiva 4: In Mexico, same-store sales grew 4.4% driven by Bodega and Sam’s Club
	Diapositiva 5: Sustained growth ahead of the market for 9 periods; 80 bps  in Apr-May
	Diapositiva 6: Investing in growing our footprint to get closer to customers
	Diapositiva 7: Widespread growth across all dimensions of our ecosystem
	Diapositiva 8: Central America same-store sales growing 4.0%
	Diapositiva 9: Progressing on our strategy and setting ourselves up for a stronger future
	Diapositiva 10: 2Q25 Operational Highlights
	Diapositiva 11: Offering the best value, convenience, experience and assortment to strengthen our customer's trust
	Diapositiva 12: Mexico’s eComm GMV increased 20% in 2Q driven by On-Demand
	Diapositiva 13
	Diapositiva 14: 2Q25 Financial Results
	Diapositiva 15: Revenue growth of 8.3% in 2Q25; 6.0% in constant currency
	Diapositiva 16: Mexico’s Performance
	Diapositiva 17: In Mexico, revenues grew 6.0% and EBITDA margin was 9.6%
	Diapositiva 18: Gross Margin (MX): new businesses contribution almost offsetting price investments
	Diapositiva 19: SG&A increase driven mainly by growth investments and labor cost
	Diapositiva 20: Central America’s Performance | (Constant Currency)
	Diapositiva 21: Central America results benefitted by FX; in constant currency 6.0% revenue growth and 9.2% EBITDA margin.
	Diapositiva 22: Walmex Consolidated Performance
	Diapositiva 23: Consolidated revenues grew 8.3% and EBITDA margin was 9.5%
	Diapositiva 24: Financial fundamentals as a key strength
	Diapositiva 25: Strong cash generation but more to come in H2
	Diapositiva 26
	Diapositiva 27: Key Messages
	Diapositiva 28
	Diapositiva 29: In Mexico, revenues have grown 4.5% and EBITDA margin was 10.1%
	Diapositiva 30: In Central America EBITDA margin was 9.3%
	Diapositiva 31: Consolidated revenues have grown 7.4% and EBITDA margin  was 10.0%
	Diapositiva 32

