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The date of this webcast is February 15, 2023. Today’s webcast is being recorded and will be available
at www.walmex.mx.

Before we start, let me remind you that the content of this webcast is property of Wal-Mart de
México S.A.B. de CV. and is intended for the use of the company’s shareholders and the investment
community. It should not be reproduced in any way.

This webcast may contain certain references concerning Wal-Mart de Mexico S.A.B. de CV!s future
performance that should be considered as good faith estimates made by the Company.

These references only reflect management’s expectations and are based upon currently available
data. Actual results are always subject to future events, risks and uncertainties, which could materially
impact the Company’s actual performance.
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During 4Q22, total revenue grew 10.8% and closed the
year with a 11.3% growth

Total Revenue Growth (%) Total Revenue Growth (%)
4Q22 2022
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Same-store sales grew 10.2% in Mexico during the
quarter, driven by Bodega and Sam’s Club

4Q22 Same-Store Sales Growth - Mexico (%)
By Format By Region By Merchandise Division

Mexico: 10.2%
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Bodega Sam’'s Walmart Walmart South  Center North  Metro Food & General Apparel
Club  Express Consumables Merchandise
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Online sales penetration reached 5.6%

Mexico GMV'! Growth (%)
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Customers rewarded us with their loyalty during these
challenging, high-inflation times

Full-year 2022:

Walmex Gap vs. ANTAD! - Same-Store Sales Growth (bps)
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1.  ANTAD self-service and clubs



In Central America, same-store sales grew 12.7%

4Q22 Same-Store Sales Growth (%)
By Country in Central America
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Central America: 12.7%
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We opened 126 stores in 2022, bringing our value
proposition to more customers

69

New stores
in 4Q22
Mexico Central America

1.2%

Contribution
to Total Sales Growth




On our path to become a regenerative company
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2022 Sustainability Indices Tus latas recicladas se convertiran en sistemas de cultivo que fomentan

la sustentabilidad en escuelas de comunidades rurales.

Powered by the S&P Global CSA iy St BMPRSA PLANETA MEJOR




!
Walmart > <
México y Centroamérica

\'/

4Q22 Financial Results

Paulo Garcia
CFO

February 15, 2023



Mexico’s Performance

Revenues growth (%) 4Q22 nghlights
1.4

 Total revenues increased 11.4%

9.1

e Same-store sales grew 10.2%

e eCommerce contributed 0.8% to total sales
growth

* Gross margin decreased 30 bps to 22.9% driven by

4Q21 4Q22 .. :
price investments in apparel, seasonal and home
EBITDA Margin (%) categories.
1.5 1.2 « SG&A represented 14.0% of sales

* Operating income margin was 9.1%

* Best-in-class 11.2% EBITDA margin, excluding the
one-off effect

4Q21 4Q22




In Mexico, revenues grew 11.4% and EBITDA margin

was 11.1%

Mexico 4Q results

leyy, 4Q21 Var.
(SMXN Millions) S % S % %
Total revenues 197,856 | 100.0 | 177,636 | 1000 | 11.4
Gross margin 45,352 229 41,129 23.2 10.3
General expenses YYNEY | 14.0 24,624 13.9 12.6
Earnings before other income, net 17,615 8.9 16,505 9.3 6.7
Other income, net 314 0.2 219 0.1 439
Operating income 17,929 A 16,724 . 9.4 1.2
EBITDA 21,874 1.1 20,374 11.5 74




Expense leverage offset growth investments, one-off
impacted expanses by 10 bps

4Q22 SG&A 7% Total Revenues - Mexico Revenues Growth: 11.4%
Expenses Growth: 12.6%

13.9% 60 bps 60 bps 10 bps 14.0%

SG&A 4Q21 Run Grow One-off SG&A 4Q22




Central America’s Performance

Revenues growth (%) 4Q22 nghlights

13.3

* Total revenues increased 13.3%
» Same-store sales grew 12.7%

1.8

* Gross margin expanded 10 bps to 23.5%

* SG&A leveraged 40 bps as a result of
productivity and efficiency initiatives to simplify
our business

4Q21 4Q22

EBITDA Margin (%)

8.6 8.7 * Operating income grew 20.6%, 730 bps above
revenue growth

* EBITDA margin expansion of 10 bps to 8.7%

4Q21 4Q22

Figures in constant currency basis



In Central America, total revenues grew 13.3% and
EBITDA margin reached 8.7%

Central America 4Q results

4Q22 4Q21 Varl. (%)

(SMXN Millions) 5 % $ % Peso terms écuﬁ::f:;alra‘;sis
Total revenues 39,965 100.0 | 36,935 100.0 8.2 13.3
s mEral 9384 @ 235 | 8660 | 234 | 84 | 133
General expenses 6,957 174 6,569 17.8 5.9 10.6
Earnings before other income, net 2,427 6.1 2,091 5.7 161 | 221
Other income, net 30 0.1 41 0.1 (29.5) (53.2)
Orvereting freem 2457 | 61 | 2132 | 58 | 152 | 206
EBITDA 3,465 8.7 3,190 8.6 8.7 13.7




Walmex Consolidated Performance

Revenues growth (%) 4Q22 nghlights

10.8

* Total revenues increased 10.8%
 New stores contributed 1.2%

9.5

* Gross margin contracted 20 bps to 23.0%

* SG&A represented 14.6% of revenues
4Q21 4Q22

* Operating income grew 8.1%
EBITDA Margin (%)

1.0 * Double-digit EBITDA margin of 10.77%

* Net income grew 11.8%, ahead of total revenue
growth

4Q21 4Q22




At a consolidated level, revenues grew 10.8% and

net income 11.8%
Walmex Consolidated 4Q results

4Q22 4Q.21 Var.
(SMXN Millions) $ % $ % %
Total revenues 237,821 1[0]0X0) AL BYA 1[0]0X0) 10.8
Gross margin 54,736 23.0 49,789 23.2 9.9
General expenses 34,694 14.6 31,193 14.5 1.2
Earnings before other income, net 20,042 8.4 18,596 8.7 7.8
Other income, net 344 0.1 260 0.1 32.2
Operating income 20,386 8.6 18,856 8.8 8.1
EBITDA 25,339 10.7 23,564 1.0 7.5
Net income 14,821 6.2 13,254 6.2 11.8




We invested $21.3 B pesos in high return projects

CapEx Distribution Mexico and Central America (% Total)

Technology
& eCommerce

New Stores
9% Logistics

Remodels

$21.3 B MXN
N



Financial strength continues to serve as a competitive
advantage

Balance sheet statement
(December 31,2022 - SMXN Millions)

TOTAL: $418,808

Cash Accounts

: Payable
Inventories

Shareholders’
equity
and other

Fixed assets
and other

Assets Liabilities &

Y sherelelders eguiy



Investing and generating returns

Sources and uses of cash - SMXN Millions

6,663
]

Cash December Cash Working Dividend Investment in Taxes Plan Cash December
2021 Generation Capital Payment Fixed Assets Fund 2022



Our strategy translates into value creation for shareholders

2023 Dividend Proposal
MXS pesos per share

W Ordinary  m Extraordinary

1.71

1.63

2021 2022

2.69

2023

2023 Proposed Dividend distribution

MXS pesos per share

Apr‘23 Nov’23 Dec‘23 Total

Ordinary 0.56 0.56 1.12
Extraordinary 075 041 041 | 157

Total 0.75 0.97 0.97 2.69







In Mexico, total revenues grew 11.5% in 2022

Mexico 2022 results

2022 2021 Var.
(SMXN Millions) $ % $ % %
Total revenues 679,378 | 1000 | 609,224 | 100.0 1.5
Gross margin 158,011 23.3 141,313 23.2 1.8
General expenses 99,907 14.7 87,030 14.3 14.8
Earnings before other income, net 58,104 8.6 54,283 8.9 7.0
Other income, net 1132 | 02 1244 | 02 (91)
Operating income 59,236 8.7 25,527 A 6.7
EBITDA 74593 1.0 69,671 | 1.4 7




Central America disciplined expense management
allowed Operating Income margin to expand by 50 bps

Central America 2022 results

2022 2021 Var. (%)
(SMXN Millions) $ % $ % Peso terms écuﬁzgityagzsis
Total revenues 139,791 | 1000 | 126820 | 1000 | 102 . 136
Gross margin 33387 | 239 | 30527 @ 241 94 | 126
General expenses 24,787 17.7 23,151 | 18.3 JA 10.3
Earnings before other income, net 8,600 | 6.2 7,376 5.8 16.6 19.8
Other income, net 175 0.1 5 0.0 33.5x 36.0x
Operating income 8,775 6.3 7,381 5.8 18.9 22.3
EBITDA 12,777 A 11,543 A 10.7 139




For 2022, the consolidated EBITDA margin was 10.7%

Walmex Consolidated 2022 results

2022 2021 Var.
(SMXN Millions) 3 ’ % $ % %
Total revenues 819169 | 100.0 | 736,044 | 100.0 1.3
Gross margin 191,398 | 234 171,840 | 23.3 1.4
General expenses 124,694 15.2 110,181 15.0 13.2
Earnings before other income, net 66,704 | 8.1 61,659 8.4 8.2
Other income, net 1,307 0.2 1,249 0.2 4.6
Operating income 68,011 8.3 62,908 8.5 8.1
EBITDA 87,370 10.7 81,214 1.0 7.6
Net income 48,974 6.0 44,138 6.0 11.0
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