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This presentation is property of Wal-Mart de México S.AB. de CV.
and is intended for the use of the company’s shareholders and the
investment community. It should not be reproduced in any way.

This presentation may contain certain references concerning
Wal-Mart de Mexico S.A.B. de CV!s future performance that should
be considered as good faith estimates made by the Company.

These references only reflect management expectations and are
based upon currently available data. Actual results are always subject
to future events, risks and uncertainties, which could materially
impact the Company’s actual performance.
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History: founded in 1958

< . Bodega Aurrera
Aurrera Superama Vips Restaurants % Suburbia

starts operations starts operations start operations start operations




History: Walmart’s first international business

CIFRA & M Bolsa ” ' Fundacion
WALMART [ Yoy | L S Walmart

=k

México

Wal-Mart Stores, Inc.
Joint venture Walmart acquires majority Introduction of

between position in Every Day Low
W Cifra and staSr:E z'::rr;tt?;ns Cifra - Tender offer Prices
al-Mart Stores, Inc. on the MSE



History: “Bodegas” expansion & incorporation of Central
America

Walmart >,< Walmart

México Centroamérica

2005 (2010)

License issued
to operate
a bank in Mexico

Wal-Mart Stores, Inc.
acquires 33% of the

Mi Bodega
starts operations

Bodega Aurrera
Express expansion
shares of CARHCO

Central American Retail
Holding Company)




History: Sells its Restaurant Division, the Bank and
Suburbia

First
Walmart Supercente

Walmart de México
y Centroamérica y Centroamérica
sells its restaurant sells its
division to Alsea bank to Inbursa

in Central America
(Honduras)




Continuous profitable growth

Sales EBITDA
(MxS Billion) (MxS Billion)

- 2009 2019 2009 2019

Walmex Fiscal Year: January - December



- Growth across multiple formats
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| Total Sales
> (MxS Billion)
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Walmex Fiscal Year: January - December



Walmex Today




Walmex: Listed on the Mexican Stock Exchange
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Mexican
Stock
Exchange

ADR: WMMVY OTCQX

Wal-Mart

Stores, Inc.

" . Market Cap: Mx$ 946 billion'  ~*"*rewass=*"
i~ Weight on the MSE index: 13.5%"

- 3rd most traded stock on the MSE”* Mexican Stock Exchange
Sustainable Index

1 As of March 31,2020 / 2 S&P as of March 31,2020 / 3 From January to March 2020



- Company description
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Walmart

México y Centroameérica

$665.1B Mx Total Revenues
3,416 Units
676 Cities

30 Distribution Centers

3 eCommerce sites & 5 Apps

4 Formats
238,972 Associates

6 Countries

* As of March 31. 2020. Associates as of December 31, 2020

México
I

2,574 units

200,207 Associates

3 eCommerce sites
S Apps

Centroameérica
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38,765 Associates

5 Countries




Regional store presence

27

new cities!

As of March 31, 2020
1: vs. 1Q19



Efficient distribution network

Openings
2020
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Villahermosa

| Distribution
3 O Centers

* As of March 31, 2020

Chihuahua 2Q20



Formats

0 Bodegas & Discount Stores ’ Supermarkets
% Hypermarkets ‘ Price Clubs

Focus by Socioeconomic Level




Flexible multi-format operation
Flexible Prototypes

0 20,000 40,000 60,000 80,000 100,000 120,000 140,000
17 Sales Area (ft2)
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h.Bodegas

Basic general merchandise,
food and household items
at the best prices

32 states Mexico 512 cities

18 * As of March 31, 2020 1:Only in Mexico

451-,

of sales in 2019 Units

Sales floor SKU’s

(Ft? Average) (Average) Units Focus

Weekly

® 420 28500 542 e
@ 12270 13400 551 SmallTowns
%)
® 3670 3,300 1,655 Fill-in trip
b

BodegaAurrera \ 62 O
enlinea Kiosks ' Pick Up

Locations'
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Mexico

BODEGA

Central America
MAXI DESPENSA

B[IENVENIDOS A LOS PRECIOS BAJ‘O%.;

Mission
Fight high prices
and any villain who endangers the family economy

fierce - strong - tenacious - determined -
cheerful

Knows very well the struggles families go
through

to make ends meet, that is why
she is always ready to help
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279+

of sales in 2019 Units
Sales Fl SKU’ .
(I?tzeasveraogz;' (Averagse) Units
78,685 90,000 1 280 Mexico 6

33 Central America

\"

Value Proposition: price and assortment
Widest assortment of goods

at Every Day Low Prices Walmart.com.mx

32 states Mexico 81 LS 280 197

Kiosks2  Stores with On-Demand 2 Pick Up
(same day delivery) Locations 2

* As of March 31,2020 1: Includes seasonal merchandise / 2: Only in Mexico

Prototypes



arrito

Walmart
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departments at reasonable prices.

16 states MeXiCO

* As of March 31,2020 1:Only in Mexico

18 cities

6.2 192

of sales in 2019 Units
Sales Floor SKU’s .
(Ft2 Average) (Average) Units PrOtOtypes
3 Mexi
16,040 20,00 =5 ifeiee 2

99 Central America

Value Proposition: Quality, Service
and Convenience

89

Stores with On-Demand Pick Up
(same-day delivery) Locations
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Sam's Club

Membership warehouse clubs
focused on businesses and high
income households

32 states Mexico 86 cities

24 * As of March 31, 2020 1:Only in Mexico 2 Starting April in 2020

20.7. 163

of sales 2019 Units
Sales Floor SKU’s .
(Ft2 Average) (Average) Units Prototypes
76,850 5,500 163 Mexico 5

Value Proposition: Price leader, volume, new
and differentiated merchandise

O SaMS.CoOM.MX:3j

oaxy

100 +163

Stores with On-Demand Pick Up
(same-day delivery) 2 Locations '
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* Business Member
* Advantage Member

Classic

Benefits

» 2% rebate

* Special discounts

* Sam’s travels

e Qutside clubs
discounts

Plus




eCommerce Evolution in Mexico

154 stores with home

deliver
* Walmart.com.mx y

Grocery home 100% kiosks in

* Walmart.com.mx shopping Walmart

* Superama a domicilio .
P General Merchandise

* 60 stores with home Superama.com.mx
delivery

Apps Walmart
GM & On-demand

26 GM: General Merchandise



eCommerce Evolution in Mexico 2019 - eCommerce

527

Sales growth
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sales

* GM App update

* Winin On demand

* Bodega Aurrera’s App

* Apps Update * Guadalajara & Monterrey

distribution centers

560 kiosks
(Walmart & Bodega Aurrer3)

* Marketplace

* 340 kiosks
(Walmart & Bodega Aurrera)

0.5%

Contribution
to sales

* 560 kiosk
{(Walmart & Bodega Aurrera)

! . growth
200 sellers in MP * 650 stores with Pickup +600 stores with Pickup
+1,000 sellers in MP GMV Growth
°
: Supply Chain : _- 61% rour.
g;::g:;iitalp;\f\:fchandise : Omnichannel Capabilities ;

27 GMV: Gross Merchandise Value Grocery General Merchandise



On-Demand: Superama
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Escribenos
y haz tu super et
nNats Dvv

Escribenos
y haz tu super
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Express Service

5551340034 W™

Make you order when
and where you like

Operating and technologic

On-demand through WhatsApp improvements at stores



On-Demand: Walmart Supercenter

Compraenlined ,
@Recogeaqlﬂ \ :
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Walmart.com.mx

Compraenfinea
: / . / | N i | .:7 @R%?ééq“'
1 N2

Drive Thru / Pick Up here 7 Kiosks in electronics

shopping experience to our customers

+280 stores with omnichannel capabilities”

+12,000 items of general merchandise on same-day delivery

*As of March 31, 2020
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Extended Catalog: Walmart

5 Distribution Centers

3 eCommerce + 2 Omnichannel

We expanded our logistic
network to get closer to our
customers and be able to
provide a faster delivery

Walmart > <
Marketplace

App Walmart Plus

Més marcas De todas Con la confianza
y més productos [l las categorias de Walmart

We extended our catalog
and improved the mobile
shopping experience

IN FIN DE SEMANA
MAS BARATO
IRRESISTIBLE

Walmart
k

We offer the best prices
and campaigns, leveraging
our omnichannel
capabilities
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Extended Catalog: Bodega Aurrera

B Kiosks 2018
l Openings 2019

We expanded our omnichannel
offer to our most
price sensitive customers

620 Kiosks*
(Bodega & Mi Bodega Aurrera)

We offer different channels so
our customers can buy their
products when and where they
want

*As of March 31, 2020
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Sam’s Club

Sam’s club New App

We improve our platforms
continually

We invest and innovate in
technology to improve our
productivity

Same-day Pickup

We facilitate our
member’s lives




Financial
Information




Walmex: 1Q20 Results

N A N

(MXS Millions)

Total revenues 171,334 100.0 151,734 100.0

Gross margin 39,064 22.8 34,497 227 13.2
General expenses 24,689 14.4 22,228 14.6 1.1
Earnings before otherincome, net 14,375 8.4 12,269 8.1 17.2
Other income, net 265 0.2 70 0.0 2.8x
Operating income 14,640 8.5 12,339 81 18.6
EBITDA 19,050 11 16,462 10.8 15.7

Income from continuing

: 9,997 5.8 8,664 57 15.4
operations




Mexico: 1Q20 Results

ECH NN NN N

(MXS Millions)

Total revenues 140,281 100.0 124,710 100.0

Gross margin 31,565 225 28,003 22.5 12.7
General expenses 18,978 13.5 17,483 14.0 8.5

Earnings before otherincome, net 12,587 9.0 10,520 8.4 19.7

Other income, net 222 0.2 12 0.0 16.8x
Operating income 12,809 91 10,532 8.4 21.6

EBITDA 16,211 1.6 13,734 1.0 18.0




Central America: 1Q20 Results

(MXS Millions)

Total revenues 31,053
Gross margin 7,499
General expenses 5,711
Earnings before otherincome, net 1,788
Other income, net 43
Operating income 1,831
EBITDA 2,839

100.0

241

18.4

5.8

0.1

59

91

27,024
6,494

4,745

1,749

58
1,807

2,728

ECE NN N

100.0

240

17.6

6.5

0.2

6.7

101

15.5

204

2.2

(25.0)
1.3

41



Financial Strength

Balance Sheet
(As of March 31,2020 - MXS Millions)
TOTAL: $369,314

Cash

Inventories

Suppliers

287,965 Shareholders’

Fixed Asset yAYA YA
equity & others

& Others

Assets Liabilities &
Shareholders’ equity




Growth Program 2019
' CAPEX Investment

(MxS Billion) (% Total)
20.6 (Einsti:glg Storets |
— FFeSh Up—Streamlng emo esymaln enance
174 179
eCommerce y
14.3 & Technology
125 =—

p— Total CAPEX
I $20.6
Logistics

2015 2016 2017 2018 2019 New Stores




Competitors




In 1Q20 we grew in line with the self-service and clubs
market

Walmex gap vs. ANTAD '

Same store sales growth (bps)

1,140

860
650

0)

Total Department... Specialized... Self-service...

1:ANTAD self-service and clubs
bps: basis points



Selected self-service competitors

Listed on the MSE

Income*
(MxS Billions)

9 Soriana 1592

133.8

CEHEDRAUI

laComerd 229

* LTM as of March 31, 2020

Private

€COSTCOo

'MEXICO

CED.
\\7}




Informal market remains a large competitor







We are creating value to all our stakeholders

Pr& yectoGigaton . Bloomberg :

. Gender-Equality ::

Social Corporate Governance

6 windfarms and 2 hydraulic plants 26,381 promotions 947% of our associates were
source 88% of our stores, 14 solar 51% men trained in our statement of
panels installed in our stores 49% women ethics

""""""" 10% reduction of associates
74% of our waste is recycled or Extended the maternity accidents in Mexico and 24%
reused in Mexico and 50% in and paternity leave in Central America
Central America
30% of women as

board members
2,274 products with reduced 93% of the merchandisesoldin

environmental impact Mexico is purchased in the country Part of the MSE

sustainable index!

1: Mexican Stock Exchange
* Information of 2019



Walmex’s Resources

Investor Relations:

www.walmex.mx

Corporate:
www.walmartmexico.com.mx

Online & Sales:
WWW.SUperama.com.mx

www.walmart.com.mx

WWW.SamsS.Com.mx



http://www.walmex.mx/
http://www.walmartmexicoycam.com.mx/
http://www.superama.com.mx/
http://www.walmart.com.mx/
http://www.sams.com.mx/

